


The Spokane Regional 
Convention & Visitors Bureau 
is the official visitor marketing 
organization for the Spokane Region. 
As a private, nonprofit organization, our mission is to create economic growth 
for Spokane County by effectively marketing Spokane and the region as a 
preferred convention and visitor destination. 

Sales and marketing efforts are focused on conventions, meetings, trade shows, 
packaged group travel and leisure travel. 

Convention and visitor services are provided to encourage longer stays and 
future returns. 

Statistical spending estimates for conventions are from the 
IACVB’s “ExPact“ Convention Expenditure and Impact study. 

Convention delegates spend an average of $989 

Leisure travelers spend an average of $368 

Meeting planners spend an average of $98 per delegate 

A variety of 
area businesses 
benefit from 
visitor spending 
of over $805.1 million 
annually. 

Food & 
Beverage 
$207.9M 

Transportation 
$207.1M 

Rooms 
$135.9M 

Shopping 
$100.8M 

Entertainment 
             $104.5M 

Let’s get down to business. 



Membership in the Spokane Regional 
Convention & Visitors Bureau 
can help your business. 
• Increase your share of out-of-town visitor spending 

• Target previously untapped markets 

• Develop business contacts in the convention and tourism industry on a local, 
national and international level 

Membership in the CVB gives you access to a variety of marketing tools that are 
not available anyplace else. The CVB is your single best resource for promoting 
your business to convention and meeting planners, tour operators, leisure 
travelers, families relocating and fellow members. 

Benefits include 
• A listing in the Spokane Regional Visitors Guide 

– 140,000 copies distributed worldwide annually 

• Detailed contact information for groups coming to Spokane in the 
CVB’s Confidential Convention Calendar 

• Brochure distribution through our Visitor Information Centers 
– serving thousands of walk-in visitors annually 

• A listing in the Meeting Planners Handbook & Directory of Services 
– 2,500 copies distributed annually to key meeting planners and fellow members 

• Your business information posted on the CVB Web site 
– an online resource to over 364,796 people annually 

• Business leads and referrals 

• Advertising opportunities in the CVB’s beautifully produced publications 

• Educational and networking opportunities       

• Plus many more industry-specific marketing resources and involvement 
opportunities — all designed to help you increase your share of visitor and 
convention business. 



The CVB staff is ready to help you get the 
greatest return on your membership 
investment. 

Each department plays a unique role in accomplishing the CVB’s mission 
and promoting member businesses. 

Convention Sales Department 

Convention Sales 
The CVB’s Convention Sales team solicits thousands of local, regional, national, and international associations 
and corporations. Staff members advise convention and meeting planners on accommodations, meeting 
facilities, and the services that are available to them when they choose Spokane as their meeting destination. 

Convention Services 
Meeting planners rely on local businesses to make their conventions successful. The Convention Services staff 
works closely with the planner offering suggestions and contact information along the way. Convention 
Services is an important link in the connection between the planner and CVB member businesses. 

Central Housing Services 
Central Housing is an important selling point for meeting planners whose convention will require multiple 
properties. The CVB makes it easy for delegates to make their reservations and for the meeting planner to 
track responses. 

Destination Marketing Department 
The Destination Marketing Department works to increase overnight demand and the level of visitor spending 
in the Spokane Region with the strategic promotion of the Regional brand “Near nature.  Near perfect.” 
through targeted advertising, direct sales, trade relationships, trade shows and editorial press, enhanced 
leisure travel services, including visitor centers staffed by professionals with broad market knowledge. 

Group Sales 
The Group Sales staff initiates contact with group tour operators to promote Spokane and the region as a 
destination. They provide potential customers with information on accommodations, tours, attractions, local 
events and services available through CVB members. 

The Convention Sales Department is charged with the responsibility to increase the national visibility of 
Spokane as a viable meeting and convention destination.  This dynamic team looks to uncover new and 
expanding market segments and generates demand in key state, regional and national markets for Spokane 
County’s meeting and convention facilities in order to produce room nights for hotels countywide. 



Destination Marketing (continued) 

Visitor Services and Visitor Information 
As the name implies, our staff at the Spokane Regional Visitor Information Centers provide visitors with a 
broad range of information about things to do, places to visit, shopping, dining, and special events taking place 
throughout the area.  Our staff also responds to all telephone, e-mail and snail mail requests for information on 
the Spokane region. 

Communications 
The Communications Department proactively promotes Spokane to magazine journalists, travel writers, major 
newspapers and other media around the region, the nation and the world. Department staff distributes member 
communications via our electronic newsletter, CVB Upd@te, and our printed newsletter, CVB Scoop. 
Additionally this department generates press releases and and proactively pitches story ideas to key travel 
publications as well as electronic media outlets.  They often invite journalists to come and experience the 
Spokane region in order to generate editorial coverage of the area. 

Partner Development Department 

The Partner Development team is always working to encourage new businesses to join the CVB and begin 
taking advantage of the many ways membership can help their business. They also provide an ongoing 
educational program to keep existing members up-to-date on the resources available through the CVB. 

The Partner Development team is committed to: 

� Connecting members to members. 
� Providing quality referrals and leads to members. 
� Providing up to date member information to visitors and meeting planners. 
� Creating ongoing networking opportunities through member events including the CVB Annual 

Meeting, Inland Northwest Tourism Awards, Holiday Open House. 
� Offering an ongoing program of valuable educational seminars from “CVB 101” to “Working 

with the Media” to “Packaging your Product.” 



Partner Benefits 

Official Spokane Regional Visitors Guide 
The Visitors Guide is the official visitor publication for the area and the primary response piece for requests 
for information about Spokane. Every year, the Spokane Regional Visitors Guide serves as a sneak-preview of 
Spokane and the region for more than 160,000 visitors worldwide. Visitors use it as an indispensable resource 
to help them plan and make the most of their time here. Member businesses each receive a free listing, if 
applicable, in the guide and an opportunity to purchase advertising.  Advertising in the Visitors Guide is un-
doubtedly one of the best ways to welcome visitors to your front door.  Free copies of the Spokane Regional 
Visitors Guide are available to members for distribution at their business or for use in promoting Spokane. 

Visitor Information Center 
Only CVB members may display promotional brochures and literature in the Spokane Regional Visitor 
Information Centers. Each year, thousands of people visit or contact these centers to obtain information about 
Spokane and area businesses. 

Referrals and Inquiries 
Every day CVB staff members are contacted by meeting 
planners, group tour operators and individual travelers 
seeking information on products and services in the Spo-
kane region. It is our policy to recommend our member 
companies first whenever possible. The Convention Sales 
and Tourism departments also work proactively to generate 
leads for your business by initiating contact with meeting 
and tour planners and attending key industry trade shows. 
CVB member companies are always welcome to meet with 
CVB staff members to educate them on the products and 
services they can provide. 

Convention Calendar 
The Confidential Convention Calendar provides a 
comprehensive listing of all the currently booked 
convention business in Spokane, including contact 
information, dates and sizes.  The calendar is available online 
in the ‘Members Only’ section of the CVB’s 
visitspokane.com Web site. The calendar is a valuable 
resource to businesses, not only for marketing and 
promotional efforts but also for scheduling sales and service 
staff during peak periods. 

Meeting Planners Handbook &  Directory of Services 
The Meeting Planners Handbook & Directory of Services is the Spokane region’s yellow pages for the 
hospitality industry.  CVB member businesses are listed both categorically and alphabetically, with key 
personnel listed again alphabetically.  It is the “go to guide” for convention and meeting planners, tour 
operators, travel agents, association executives, public officials and CVB members. More Benefits … 
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Convention Calendar - CVB Members Only

Feb
06-08

The Ag Bureau

Spokane Ag Expo and Pacific NW Farm Forum

Room Nights: 1000

Peak Rooms: 400

Delegates: 2000

Myrna  O'Leary -Assistant Dir

AG Bureau

Chamber of Commerce

801 W Riverside, 1st Floor

Spokane, WA  99201

Hotel(s):Fax: 509-747-0077Phone: 509-459-4114

Locations:

Doubletree Hotel Spokane City Center

Red Lion Hotel at the Park - Spokane

Spokane Convention Center

City Wide

Feb
09-11

Spokane New Car Dealers Association

Spokane Intl Auto Show

Room Nights: 30

Peak Rooms: 15

Delegates: 13000

Kip  Nedved -Mtg Planner

Nedved Advertising

10220 N Nevada, Ste 110

Spokane, WA  99218

Hotel(s):Phone: 509-467-5138

Locations:

Mirabeau Park Hotel and Convention Cente

Spokane County Fair and Expo 
Center

Feb
16-18

Walsdorf Gallery

Spokane Western Art Show

Room Nights: 97

Peak Rooms: 28

Delegates: 2700

Don  Walsdorf -Owner

P.O. Box 245

Spokane, WA  99210-0245

Hotel(s):Phone: 509-922-4545

Locations:

Courtyard by Marriott Spokane Downtown a

Doubletree Hotel Spokane City Center

Fairfield Inn by Marriott

Travelodge at the Convention Center

Spokane Convention Center

Feb
17-20

Episcopal Diocese of Spokane

Annual Conference

Room Nights: 310

Peak Rooms: 90

Delegates: 90

Holladay  Sanderson -Mission Imperatives Developer

Episcopal Diocese of Spokane

245 E. 13th

Spokane, WA  99202-1114

Hotel(s):Fax: 509-747-0049Phone: 509-624-3191 x6

Locations:

Red Lion Hotel at the Park - Spokane

Single Property

Feb
17-18

Vision Marketing

Spokane Golf Show

Room Nights: 100

Peak Rooms: 50

Delegates: 5000

Tom  Stebbins -Pres

Vision Marketing

11322 N Guinevere

Spokane, WA  99218

Hotel(s):Fax: 509-465-9921Phone: 509-466-0510 x11

Locations: Spokane Convention Center
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www.visitspokane.com 
Whether your company has its own Web site or not, your membership in the 
Spokane Regional CVB gives you a powerful online presence. Every day, 
thousands of people access www.visitspokane.com for information. Customized 
sections of the site target the specific needs of different user groups while 
promoting member businesses. Member business information is posted on the 
site in a user-friendly, searchable database so potential customers can quickly and 
easily find what they need. Business listings include the company name, description 
of business, address and contact information as well as an active link to the 
member’s website. 

In addition to working as a marketing tool, www.visitspokane.com is also a 
clearinghouse for important industry resources. In the password protected 
Members Only section of the site, you will have access to the Confidential 
Convention Calendar, sales leads, current and past issues of CVB newsletters, and 
proven marketing ideas for promoting your business. 

Programs and Events 
A variety of educational programs and social events provide members 
opportunities to network with other members, learn valuable marketing skills to 
increase business, and stay abreast of current industry issues.  Membership in the 
CVB also gives you a place where your voice can be heard when local, state and 
national representatives are developing or rewriting industry policies. 

Resources 
From industry information to promotional tools, the CVB gives members access 
to a variety of resources. A bi-weekly e-newsletter and quarterly newsletter 
keep members up-to-date on local, regional and national industry news. 
Professionally produced Spokane Regional Visitors Guides, maps, brochures and 
DVDs are also available for use by member companies. 

Advertising 
Advertising opportunities in the Spokane Regional Visitors Guide, the Meeting 
Planner Handbook & Directory of Services, and the CVB’s quarterly newsletter, 
The Scoop, are available only to CVB members.  Member listings on the CVB’s 
main web site, www.visitspokane.com, as well as seasonal promotional web sites 
(SummerinSpokane.com, WinterinSpokane.com, GolfinSpokane.com) and our 
Canadian-friendly splash site all provide important promotional opportunities. 

More Partner Benefits 

Ready to get down to business? 
Call Polly Phelan, Vice President &  
Director of Partner Development at 509.742.9378. 
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